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ENGAGE IN YOUR
RETAI LERSO0 WORLD



Mallcomm is much
more tharl mass
ANenNndRJOAAdJe Ar T

While Mallcomm will instantly deliver

communication 24/7 to all retailers or specific

groups, i1itos also a dynamic tool wused
Europeds top developers such as Uni ba
Rodamco and Westfield to engage their retailers

and help manage their various assets and

portfolios.

iAl most 4000 retailers are how connected
asset, centre and operational teams and the effect
has not only generated efficiency, but brought us
much closer to our retailers, creating a strong sense
of community. o

Delphine Merle
Group Director of Operations,
Unibail - Rodamco - Westfield




YOUR FULL COMMUNICATION PLATFORM

INCREASE ASSET VALUE WITH A DIGITAL ASSET
b Supporting and anticipating new ways of working
Offers a wide range of services through a single tool
Links the asset to the neighborhood to build stronger communities

Partners with external providers

ot o o T

Helping tenants to optimize operating charges

KEY FEATURES

b Unigue communication with your tenants, staff & customers
Free to download mobile app + desktop and website version
Community available to any stakeholder
Always on technology

Real-time messaging and Real -time reporting

o o o o o

No print costs

RELEVANT INFORMATION | RELEVANT PEOPLE | RELEVANT TIMES
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ENGAGE I N YOUR RETAI LERSOG WORLD

b Keeps contact lists updated and accurate

b A source for all center information, documents,

calendars, events

Solicits participation for center programs

Surveyos retailers following
Security notifications sent instantly 24/7

Employee discounts uploaded by retailers

Job posting uploaded by retailers

Eliminates memo distribution

o o o o o o o

Communicates and tracks maintenance and

housekeeping requests

b Provides asset management support
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YOUR MARKETING CONNECTION

Mallcomm is a powerful internal communication and
management tool. However, Mallcomm is also used as a
powerful tool for streamlining marketing activities such as:

Adding promotions and jobs to customer channels
Managing and interacting with events

Using for customer groups such as students or tourists
Generating feedback and improving campaigns

ot o o O

Mallcomm can also take content from your websites or web
application platforms to distribute to the retailers. This can be
used to ensure:

mallcomm

b Retailers always kept up to date with events
b Retailers get the latest social content
b Marketing teams can engage retailers faster

CUSTOMER
DIGITAL
CHANNELS
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SOME OF OUR PARTNERS
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TRIAL USA LAUNCH 2018
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CITADEL OUTLETS

Citadel Outlets represents a style that is uniquely
Los Angeles. L.A. style is admired for its

effortless yet refined presence. It is defined by

the city where trends are born and passionately
followed. Citadel Outlets offers a world -class
shopping experience in an open -air setting, just
10 minutes South of Downtown LA, 35 minutes
East of LAX and 30 minutes north of the
Anaheim/Disneyland Resort area.

Citadel was the first US center to launch
Mallcomm to improve the communication and
relationship between retailers and property
management




USA EXAMPLES OF ENGAGEMENT

Citadel utilized Mallcomm to improve the communication with their
tenants, simplify operational tasks and speed up the distribution of
important information

In just 1 week of implementing Mallcomm results include:

b

oo o o©o oT o o
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95% retailer activation in just 2 days of launch

Over 250 staff signed up

Retailers include H&M, Coach & Michael Kors

Important message received by 75% tenants in just 12 minutes
More than 30 Employee Discounts posted

Center Job Vacancies posted on Mallcomm and Website

Reporting of maintenance and cleaning issues direct to service
providers

Secret shops reports distributed quickly and easily

Tourism Team was most active users

@
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TOURISM EXAMPLES

CITADEL @ QUTLETS

LOS ANGELES

Memorandum UPDATE

TO: Citadel Qutlet Retailers
cc: District and Regional Managers
cc: Corporate Marketing Contacts
FROM: Cynthia Schmitt, Director, International Sales and Marketing
DATE: Wednesday June 6, 2018
RE: MICE Group Arrival - MDRT of China TOTAL 700 GUESTS - June 23, 27

MICE Group Arrival - AlA of Philippines TOTAL 230 GUESTS — June 23

CHANGES and UPDATES to Group ARRIVALS

Citadel Outlets Offering the Following:

Philippines Group — AIA Philam Life
June 23"

Shopping Bags with Discount Savings Card
Citadel Branded Gift in Bags

Bottled Water

Information Tent in Center Court (dually manned by Customer Service and Tour Leaders)
6/23 only

Baggage Check at Customer Service

LED Welcome Signage with Company Logos

RED CARPET Welcome Walk Through Center Court with Citadel Outlets Step and Repeat
Selfie Station

5 buses arriving from 3:30 pm
Departing at 8:00 pm

China Group - MDRT Ever Pro

CITADEL ® OUTLETS

LOS ANGELES

Memorandum
TO: Citadel Outlet Retailers
cC: District and Regional Managers
cC: Corporate Marketing Contacts
FROM: Cynthia Schmitt, Director, International Sales and Marketing
DATE: Thursday, April 18, 2018
RE:  MICE Group Arrival - MDRT of China TOTAL 800 GUESTS — June 22, 23, 28

MICE Group Arrival - AlA of Philippines TOTAL 200 GUESTS — June 23

URGENT — TIME SENSITIVE

Citadel Outlets is thrilled to welcome MDRT Insurance of China , arriving FRIDAY, SATURDAY and TUESDAY JUNE 22,
23 and 26", 2018, as well as AIA Insurance Group from Philippines on TUESDAY, JUNE 23", Both of these groups
selected Citadel Outlets to be_included in its M.L.C.E. (Meetings/ Incentives/ Convention/ Events) trip itinerary. In true
Los Angeles and Citadel Outlets fashion, these guests will be welcomed with LED Warm Greetings, 2 red-carpet arrival,
V.L.P. services and unique retailer offerings.

As shopping is highest of priority for this traveler demographic, they will be looking for the best American and
European brand names and products (middle to high-end) and are expected to spend $1,000 - $1,500 per person,
conservatively. Shopping is very expensive in Asia with government taxes and access to our brands is also not as easy.
They will be looking forward to spending time at our Center, about 4 to 6 hours.

Citadel Outlets is asking retailers to participate by offering exclusive discounts, offers, gifts-with-purchases or V.LP.
service for these guests. All promotions will be valid only on these days, and will ONLY be available for the guests of
MDRT and AIA.

We strongly encourage retailer participation and to offer your BEST DEAL to this clientele. These shoppers will spend

to a threshold and will go to the stores most likely offering the deals in the coupon book we will translate and print for

them. The goal of this event is to attract new international shoppers, and show our Guests that Citadel Outlets is LA's

CHOICE for outlet shopping. If you are interested in participating, please check the box below and return to the
Office or email to CitadelOutlets.com

EXAMPLE OF FRONT

WELCOME

~
avrist ~
Indonesia



RETAILER ENGAGEMENT

@ ma“comm Home Stores ~ People~ Mems - Ticketing~ Medialbrary ~ Reports ~ Manage - Help @

Reporting for Tourism Memorandum & Edit item

© Did you know that below is a list of people that have viewed this item.

Most viewed
Ross Harvey

This week

Total views Interactions

194
All time Today
Heidi Chavez

All time:

Print | CSV | PDF

Search:
Total Button Latest response Last
Name Store views clicks Latest response s date viewed
Ross Harvey Mallcomm Team 2 0di - - 2018-08-09
02:14:40
Darren Serrato  Nautica 1 0di - - 2018-07-30
20:52:38
Karen Wheelen  Hanes Brand 1 0 - - 2018-07-23
07:19:12

Yvette Alvarez Le Creuset

@ ma“comm Home Stores ~ People ~ [Iems - Ticketing ~ Medialibrary - Reports - Manage ~ Help &

22:09:55
Melissa Perez Mautica a [ 1 = = 2018-06-11
09:16:40
Kaitlyn Hurley 2 04y — = 2018-06-11
Carpenter 033818
Brian McKnight  Zwilling J.A. Henckels 2 14k Yes! Qur store will be happy to partcipate. 2018-05-1218:59:02  2018-06-08
14:48:16
Crystal Corona  Fragrance Outlet 1 04y — = 2018-06-07
1836:56
Jason Hamilton  Michael Kors 5 0 — = 2018-06-07
17:01:56
Frank Smith Le Creuset 3 1 Yes! Our store will be happy to partcipate. 2018-04-27 06:01:09  2018-08-07
04:54:44
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WHATOS NEW?
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Now Open!
Mallcomm US & Canada Office

Orlando, Florida

Office includes:

Project Management

Technical Support

Dedicated Account Management
Product Development
Implementation Services

ot ot ot o O



